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Objective: This study aims to present a cognitive model of consumer behavior in
counterfeit home appliance products.

Methodology: The research is developmental and applied in nature and follows a
mixed-methods approach. The study employs a mixed-methods design, conducted in
both qualitative and quantitative phases. The statistical population in the qualitative
phase consists of academic experts, managers, and specialists in the home appliance
industry, selected through purposive sampling based on inclusion criteria, resulting in
a sample of 12 participants. Data collection in the qualitative phase was carried out
using semi-structured interviews, and the analysis method employed was thematic
analysis. The quantitative phase was conducted using confirmatory factor analysis with
a researcher-developed questionnaire. The statistical population in the final phase
consists of consumers of counterfeit home appliances, with a sample size of 213
individuals estimated based on stratified random sampling.

Findings: The qualitative findings were summarized into a thematic network
comprising five organizing themes and 30 basic themes. These factors included
financial and economic factors, cultural, social, and psychological factors, coping and
awareness strategies, structural and market-related factors, and the consequences of
consumer trust and loyalty towards the market and brands. The relationships between
all variables within and outside the constructs were examined and confirmed using
confirmatory factor analysis.

Conclusion: The proposed cognitive model indicates that economic, social,
psychological factors, and coping strategies influence consumer behavior and impact
consumer trust and loyalty toward brands.

Keywords: Consumer behavior, products, home appliances, counterfeit, cognitive
model.
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EXTENDED ABSTRACT
Introduction

Consumer behavior research aims to understand how individuals make purchasing decisions and
what factors influence their choices. This field has gained increasing attention, particularly in the context
of counterfeit products, which have a significant market presence globally (Farhat et al., 2023). The
proliferation of counterfeit home appliances is a growing concern for both businesses and policymakers,
as it affects brand loyalty, economic stability, and consumer safety (Dirin et al., 2023). Counterfeit products
are often perceived as affordable alternatives to genuine goods, leading to a shift in consumer purchasing
patterns, especially in economies where financial constraints are prevalent (Arbab et al., 2023).

Previous studies suggest that consumer behavior in relation to counterfeit goods is influenced by
various factors, including economic conditions, cultural norms, psychological perceptions, and marketing
strategies (Heydari Heratmeh, 2023). The role of trust and brand loyalty has been extensively discussed in
consumer research, highlighting the importance of building strong customer relationships to reduce the
appeal of counterfeit goods (Shokri Yadgari et al., 2023). Additionally, the influence of digital platforms
and e-commerce has reshaped purchasing behaviors, making counterfeit products more accessible and
harder to regulate (Taleghani & Einy Delijani, 2021).

Despite the growing body of research, there remains a gap in understanding how various cognitive,
social, and structural factors contribute to consumer decision-making regarding counterfeit home
appliances. This study aims to fill this gap by developing a cognitive model of consumer behavior that
incorporates key influencing factors such as financial considerations, cultural and psychological
dimensions, coping strategies, market structures, and consumer trust.

Methodology

This research follows a mixed-methods approach, incorporating both qualitative and quantitative
phases. The qualitative phase involved semi-structured interviews with 12 industry experts, managers, and
academic specialists in the home appliance sector. Thematic analysis was used to identify recurring themes
in consumer behavior related to counterfeit products.

In the quantitative phase, a confirmatory factor analysis (CFA) was conducted using a researcher-
developed questionnaire. The statistical population for this phase consisted of 213 consumers of
counterfeit home appliances, selected through stratified random sampling. Data collection focused on
consumer motivations, perceptions, and purchasing habits regarding counterfeit home appliances.
Structural equation modeling (SEM) was applied to analyze the relationships between variables, ensuring
the reliability and validity of the proposed cognitive model.

Findings

The qualitative analysis resulted in a thematic network comprising five organizing themes and 30
basic themes. These themes represent the primary factors influencing consumer behavior towards
counterfeit home appliances:
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1. Financial and Economic Factors: Consumers' financial constraints, price sensitivity, and the
affordability of counterfeit products were found to be major drivers of purchasing decisions. The
appeal of cost savings outweighed concerns about authenticity and long-term product durability.

2. Cultural, Social, and Psychological Factors: Social influences, brand perceptions, and
psychological motivations played a crucial role. Many consumers viewed counterfeit products as
practical alternatives rather than ethical concerns, particularly in communities where saving money
was culturally encouraged.

3. Coping and Awareness Strategies: Some consumers engaged in selective risk management
strategies, such as buying counterfeit products for less critical uses while reserving genuine
products for high-stakes purchases.

4. Structural and Market-Related Factors: The accessibility and availability of counterfeit
products, the role of online marketplaces, and regulatory weaknesses were key facilitators of
counterfeit purchases.

5. Consumer Trust and Loyalty: While many consumers expressed a preference for genuine
brands, the lack of strict enforcement and perceived equivalency in functionality led to high
tolerance for counterfeit alternatives.

The confirmatory factor analysis confirmed the relationships between these constructs, with all
factor loadings meeting the statistical significance threshold. The structural equation model showed that
financial and economic factors had the strongest impact on consumer behavior, followed by psychological
influences and structural market dynamics.

Discussion and Conclusion

The findings of this study provide significant insights into the cognitive processes underpinning
consumer decisions regarding counterfeit home appliances. Economic constraints emerged as the most
dominant factor, suggesting that affordability remains a key driver in the choice to purchase counterfeit
products. In societies facing financial pressures, consumers often prioritize immediate savings over long-
term product reliability, making counterfeit products an attractive option.

Cultural and psychological factors also play a substantial role. The normalization of counterfeit
purchases in certain social circles, coupled with positive attitudes towards "smart shopping," suggests that
ethical concerns about counterfeiting are not a primary deterrent. This finding aligns with previous
research indicating that consumer attitudes towards counterfeiting are shaped by broader cultural and
economic contexts rather than legal considerations.

Market structures further contribute to the proliferation of counterfeit goods. The rise of e-
commerce and digital retail platforms has made it easier for counterfeit products to reach consumers, while
regulatory gaps allow such markets to thrive. Strengthening consumer education and improving regulatory
oversight could be effective strategies for mitigating the growth of counterfeit markets.

Consumer trust and brand loyalty, while still relevant, appear to be secondary considerations for
many buyers. The study indicates that while consumers appreciate genuine brands, they are often willing
to compromise on authenticity when faced with financial constraints. This suggests that brands need to
enhance their value propositions beyond mere authenticity, such as emphasizing superior after-sales
services, warranties, and exclusive benefits for legitimate customers.



Overall, this study highlights the need for a multi-faceted approach to understanding and
addressing counterfeit consumer behavior. Policymakers and businesses must consider economic realities,
social influences, and digital marketplace dynamics when formulating anti-counterfeiting strategies.
Interventions that combine financial incentives, awareness campaigns, and market regulations are likely
to be more effective than enforcement-based approaches alone.

The proposed cognitive model offers a comprehensive framework for analyzing consumer
behavior in the counterfeit market, providing a basis for future research and policy development. By
addressing the root causes of counterfeit purchasing decisions, stakeholders can develop more targeted
strategies to promote brand loyalty, reduce counterfeit market penetration, and enhance consumer
awareness of product authenticity.
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